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Marketing Mixpwv Movéadwv Yyeioag

Elocaywyka otolxeia

H ZxoAn Awd Biou MaBnong tou Maveniotnuiov OscoaAiag oag kaAwoopilel oto VED
KOO EVTIKO Tpoypappa e TitAo «Marketing pkpwv Movadwv Yyesiag».

To npoypappa “Marketing pikpwv Movadwv Yyeiag” oAokAnpwvetal o 60 wWPEG Kal
anoteAeital amno €L (6) didaktikég evotntes. O Topéag TG Yyeiag, ano tnv ¢puon tou,
amottel Tov HéEyLoTo Suvatod EMAYYEAUATIONO, YVWOT, 0pyAvVWwaon XwpeLlg MoTé OUwG oL
epyalOUEVOL O QUTOV va “ayvoouv n va exvouv” Tov avBpwrivo mapayovta. To
TLAPOV TPOYPAULO OTOXEVEL OTNV £§OLKELWON Kal EUBABUVON TWV CUUUETEXOVIWY LE
TG évvoleg NG Alaxeiplong, Kawotopiag, Anpooiwv Ixéoewv aAld kat Owkovopiag,
evw Olvel éudaon otnv amapaitntn avantuén Kowwvikwv AsflotAtwv Kal tnv
Sloxeiplon tnNg ewkévag oto Awadiktuo (Lototomotr  kat social media). O
EKMaLSEUOUEVOG LLE TO TIEPAC TOU TIPOYPOALUATOC Bal £XEL AMOKTAOEL TIG OEWPNTLKEG
KOl TLPOIKTIKEG YVWOELG OV Ba eival amapaitnteg otov enayyeApatiko tou Bio,
16lw¢g og OTL apopd TNV 0PYAVWON, SLAXELPLON KOL CUVTOVLIOHO TwV SpaoTnpLloTHTWV
Twv latpeiwv kot Pappakeiwv.

ZTOXOL TOU EKMALSEVUTIKOU TIPOYPALOTOG

To ekmodeutikd mpoypaupa «Marketing pikpwv Movadwv Yyeiag», eival €va
KOLLVOTOMO TIPOYPOO KOL N KALVOTOUIO TOU EYKELTAL OTO YEYOVOC OTL Oa KAAUWYPEL TLg
OAOéva QUEAVOUEVEG TPOYHOATIKEG OTALTAOEL TNG ayopdg otnv Yyeia. Eival
TIPOCOPUOCHEVO OTOUG €L6LKOUG TNG Lyelag, aAAQ KOl O €KE(VOUG TIOU TIPOKELTOL N
emBupolv va evtaxBolv Suvapika Kot eEm{NToUV €Va AVTOLYWVLOTIKO TTAEOVEKTNHAL.
To mpoypappa €pxetatl va kaAUpel éva peydlo kKevo tng latpikng Ekmaibeuvong,
napexovrtag e€eldikevuon o€ éva aVTIKELLEVO To omolo dev udlotatal auth TN oTYUN.
To nmpoypopupa “Marketing pikpwv Movadwv Yyeiag” slodyel pUNUEVOUG KOl MN
HUNUEVOUG OTO XWPO TWV EMLOTNUWY TG LYElag og epyaleia, peBodoug Kal TPOTOUG
EMOTNHOVIKWY Tediwv tTNG ayopdcg, Oomwc n Stoiknon avBpwrmivou Sduvaptkol, n
Slaxeiplon AOYLOTIKWV KOl OLKOVOMULKWY TPOTIWV QTOTEAECUATIKOU UAPKETLVYK. OL
TIEPLOCOTEPOL TIAEOV ETULOTHUOVEG TNC Uyelag dlwtevouv 1 amoppodolvial otov
OLWTIKO TOMEQ, OAAG aKOUN Kol ekelvol TTou emBUOUV va epyaocTtolv oto dnuoacto
Ba MPEMEL va KATEXOUV TNV £pYAAEL0B KN TToU Ba TOUC ELOAYEL LE TIAEOVEKTN O OTOV
OVTOYWVLOUO TNG ayOopag.

Ze noloug ansvOuvetatl
To mapov ekMaAlSEUTIKO TTPpOYpaAppO omeUOUVETAL OF:

e ¢oltnNtéc Kal amogoltouc KTnviatplkwv-latpkwy-
Odovtlatplkwyv THNUATWY Kal OXOAWV,

e ¢oltntég Katl anodottol QapUaAKEUTIKAG,
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e amodottoug¢ AEl & TEI, amodoitot Aukelou pe ouvadn eunelpia (my
YPOUUATELS Latpeiwy, BonBol pappakeiwv),

e omnoudaotég AEI & TEI kaBwg kat cuvadwv TunUatwy IEK,

e LOTPLKOUG ETILOKETTTEC.
Oa tnpnbel auvotnpn oePA MPOTEPALOTNTAC AOYW TEPLOPLOREVOU aplBuol BEoeswv
OUMUETOXNG.

H aitnon cuppetoxng umoBAAAeTal NAEKTPOVIKA, HECW TNG LOTOOEALSOC TNG IXOANG
Awd Biou MaBnong tou MNavemniotnuiov O@socoaliog.

Anoutioelg mapakoAovOnong

Mo v emtuxy mapakoAouBbnon Tou eKMALSEUTIKOU TIPOYPAUMOTOG OL QLTOUVTEG
kaAoUvtal va dltaBétouv:

e [pocPaon oto Stadiktuo :
e Katoxn mpoowrnikol NAeKTpovIKoU Taxudpopeiou (e-mail) '

e BaOLKEG YVWOELG XELPLOKOU NAEKTPOVIKWY UTIOAOYLOTWY e

MuotonownTtiko mapakoAovOnaong

y Me tn mepalwon TOU EKMALSEUTIKOU TPOYPAUUATOG, N ETUTUXNAG

TIApOKOAOUONON TwV EMIUEPOUC SLOOKTIKWVY EVOTATWY 08nyel otn

\ / AP n MotorowntikoL E§eldikevong oto Marketing pikpwv Movadwv
Yyeiag.

Mwotonoinon E.O.M.N.E.N.

H ZxoAn Awd Biou Mabnong tou Mavemiotnuiov Osecoaliog Slabtel motonoinon
a6 tov E.O.MN.N.E.N (EBvikdog Opyaviopuog Motomoinong MNpocoviwv Kol
EmtayyeApatikol MpoocavatoAlopol) Ye ta HEAN TOU amoptilouv TNV EMLOTNUOVLKA
Kal ouyypadiki opdda va dtabétouy eEExouoa eumelpia katl dpaotnplonoinon oe €’
amootdosws kot Sta Lwong ekmaldeuTikA mpoypappata. H miotomnoinon amd tov
E.O.M.M.E.N. moTOMOLEL TNV EKAOCTOTE OCUPUETOXN OE €KAAIKEUTIKO TPOypaupa N
poOypappa empuopdwonc Befatwvovtag Ta amokTnOEVTa MPOCOVTA ATIOCKOTIWVTAG
otn SleukOAUVON EVPECEWC EPyOOLAG.

Tpomnog dte€aywyng eKMALSEVTIKOU TPOYPARUOTOG

To mpoypappa otnpiletal ot apxeC Kol TG Stadlkaolec TnG acuyxpovng Hopdng
TipoypappaTwy e€elbikevonc kat Ala Biou padnong, kabwg nepthapBavel aclyyxpovn
eknaidevon, Kata tnv omnoia ot empopdolevol mapakoAouBoUV pe eUEALKTO TPOTO
TIPOCOPUOCHEVO OTIC TIPOOWTILKEG TOUG OIVAYKECG KOL TIPOTEPALOTNTEG, TO UALKO TOU

TIPOYPAULLOTOG.

YxoAn Awd Biov MdBnong Iavemotnpiov Oecootiog



Marketing Mixpwv Movéadwv Yyeioag

Case Study

To XOpaKINPLOTIKO TOU Tpoypappatog eival ta Moapadeiypota MeAETng Kal
MNpooopoiwong (case studies) ta omoila &el0dyouv TOUG ETLUOPDOUUEVOUC OEF
TIPOAYHOTIKEG CUVONKEG Kal TPOBARUATA TOU XWPOU TIou KAAOUVTOL VA ETUAUGOUV Kall
Slapopdpwaoouv pépvovtag ta o eMTuxn EKBaon.

M£0060¢ Kal teEPLEXOUEVO ETILUOPIWONG
To mpoypappa mpaypotomnoleital € OAoKANpoU €€ AMOOTACEWG

Evotnta 1: Erukowvwvia kot Yyeia (10 wpeg)

Me tnv oAokApwaon TNG evOTnNTAg oL ekmaldevopevol Ba eival o B€on va:

I'vwpilouv Kal katavoouv TI¢ e€eAifelc kal tnv Stapdpdwon Tou XwWPou NG
“emikowvwviag” ta tTeAeutaia xpovia

Aflomolovv kot oxebialouv otnv  Baon TG Heylotomoinong Twv
TIAEOVEKTNMATWYV TNG KABe Soung

Avayvwpilouv, oxedlalouv Kal €mituyxdvouv tnv peéylotn duvartr molotnta
UTINPECLWV KaL TNV aLOTOLNGT) TNG WG AVTAYWVLOTIKO TIAEOVEKTN L.

Evotnta 2: Anpooteg Zx£oels (10 wpeg)

Me tnVv oAOKANPWGON TNG EVOTNTAC OL ekmadevudpevol Ba sivat os Béon va:

M'vwpilouv Kal KAtavoouv TNV avdykn OUUUETOXAG TNG Soung (Mukpég
Movadeg Yyelog) oOTnV KOWWVLKA KOL OWKOVOUIKN (wh WG €gvepyoul
UTTOKELUEVOU

Alomolouv Kat oxedlalouv otn BAon TN¢ LEYLOTOMOINONG TWV AMOTEAECUATWY
NG CUMUETOXNAG TOoO yla TV dopun (Mikpég Movadeg Yyeiag), 600 Kkat yla to
KOLVWVLKO 0UVOAO

avayvwpilouv, oxeblalouv Kal ETITUYXAVOUV TOUCG PBEATIOTOUC TPOMOUG
SIKTUWONG TOUG EVTOG TOU KOWVWVLKOU ouvolou otn Baon Twv dpAcewv mou
T(PAYLATOTOLOUV.

Evotnta 3: Ztpatnywkn Méowv Kowwvikig Atktuwong (10 wpeg)

Me tnv oAoKANpwaon TNG evotnTag oL ekmaldevdpevol Ba sivat og Béon va:

M'vwpilouv Kal Katavoouv tn Astoupyla KoL TNV OVAYKN OCUUHUETOXAG TNG
doung ota kowwvika diktua (social media)

Alomolouv Kat oxedlalouv otn BAacn TN¢ LEYLOTOMOINONG TWV AMOTEAECUATWY
TNG CUMHETOXNG OTa KOWWVLIKA Siktua (social media)

Katavoouv og BaBog t xprion Twv “Bacikwv” social media (facebook, twitter,
linkedin).
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Evotnta 4: Anuovpyia lotooeAidag kat NMpoownikou lotdtonov (10 wpeg)

Me tnv oAokApwaon TNG evotnTag oL ekmaldevopevol Ba eival oe Béon va:

N'Vwpilouv kol KatavooUVv Tnv oavaykn Onuioupylag LOTOTOMWY ylo TNV
npowbnon Twv Mikpwv Movadwv Yyeiag

Alomolouv kat oxedlalouv otn BAon TG LEYLOTOMOINONE TWV ATMOTEAECUATWY
¢ Snuiloupylag LOTOTOMOoU.

Katavoouv oe BaBog ta IntApata “atodntikng” KoL Tou TPOmoU cUYKPOTNoNG
“UNVupaTwv” HEow TOU LOTOTOTIOU.

Evotnta 5: Opyavwon latpeiouv/ @appakeiov (10 wpeg)

Me tnVv oAOKANPWGoN TNG EVOTNTAC OL ekmadevdpevol Ba sival og Béon va:

M'Vwpilouv, KOTAVOOUV KOL QVTIAMOKPLVOVIAL OTNV QaVAYKN GUECWV TPOTIWV
ETUKOWVWVIOC LE 0l0DEVELG

Alomolouv kat oxedlalouv otn BAaon TG LEYLOTOMOINONE TWV ATMOTEAECUATWY
™G Snuloupyiag LoToTomou

Katavoouv oe BaBog ta {ntrpata opydvwong kat “atcdntikng” tou xwpou
(Mwkpéc Movadeg Yyeiag) kat oxedltalouv mavw o€ autd.

Evotnta 6: Anpouvpywvtag Brand name (10 wpeg)

Me tnVv oAOKANPWaoN TNG EVOTNTAC OL ekmadevdpevol Ba sivat og Béon va:

M'vwpilouv, Katavoouv Kal avtamokpivovtal otnv avaykn dnulouvpyiag Brand
name

Aflomolouv kat oxedialouv otn Bacn tnNg Heylotomoinong Twv wheAnUATWY
oo tnv Snuwoupyia evog Brand name

Katavoouv oe BaBog ta {nTtripota opyavwong Kat “alodntikng” tou xwpou
(Mwkpég Movadec Yyeiag) kot oxedlalouv mavw o€ autd

Avayvwpilouv, oxedlalouv kat emituyxavouv Tou Brand name pe Tig BEATIOTEG
SUVATEG OTPATNYLKEG KAl TNV KAAUTEPN aflomoinaon Tou Xpovou.

Yninpeoieg unootnpLEng

Ou ekmatdevopevol €xouv tn duvatotnta va amnsuvBuvBolv otn
Aowntiky R Texvikp  YmootApln Ttou  ekmadEUTIKOU
nipoypappatog Baocwlopevol otn ¢uon tou mpoPAnpatog. O
ETULOTNUOVIKOG UTIEUOUVOG TOU TIPOYPAUMOTOG K. AAEEavEpOG
k6Bapng, Kabnyntng tou Ktnviatpwkol TuApATOg TOU
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MNavemniotnuiov Osocoaiiog KabBwe Kot ol SLIOACKOVTEC €lval O CUVEXH ETMKOWVWVIA UE
TOUG KOTOPTL{OMEVOUG.

Emiotnovikad unteOuvog

Ermotnuovikdg umevBuvog tou mpoypdupatog K. AAEEavdpog
MkoBapng, KaBnyntig  tou Ktnviatpwkol  TUAMOTOG
Mavemotnuiov Oeooaliag, o omoiog Ppépel TNV €uBLVN yLa TO
oxedlaopo, ulomoinon kat mapakoAouBbnon ¢ akadnUAikAg
S1081KACL0G TOU CUYKEKPLUEVOU EKTTALEEUTLKOU TIPOYPAUUATOC.

ETLOTNLOVLKI) OHAS O EKTTALEEUTIKOU TIPOYPAHLOTOG

Abdokovteg oto mpoypappo eivat E€sldikeupévol Kabnyntég tou Mavemiotnuiou
Oeooaliag kat Akadnuaikol YmevBuvol Mpoypapudtwyv e-Learning Mpoypappdtwy
E€e1b6ikevong ENANvikwy Mavemiotnuiwy pe epmnelpia otnv Aloiknon kot Owkovoplia.

ALOAOKOVTEC KL ETIOTITEC ElvaLl:

« Evotnta 1: Emkowwvia kat Yysia
AAE€avdpog koBapng, KaBnyntric tou Ktnviatpitkol Tunpatog Moavemniotnuiou
Oeooallog

o Evotnta 2: ANNOOLEG IXEOELG
Qe06wpog Metafdg, Movipog Emikoupo¢ KaBnyntng tou TuAuoatog OKOVOULKWY
Ermotnuwv Navemniotnuiov Oecoaliag

o Evotnta 3: Zrpatnyikn Méowv Kowvwvikng Atktowong
MNavaywing MavwAdakog, Awddokwv e-Learning  Owovoulkol  TUAUATOC
Mavemniotnuiou Mepatd

« Evotnta 4: Anpovpyia lotooeAidag kat Mpoocwnikov lotdtonou
Navaywtng MavwAakog, AwSdokwv e-Learning  Owovopkol  TUAMUOTOG
Mavemniotnuiou Mepoatd

« Evotnta 5: Opyavwon latpeiov/ @appakeiov
loilbwpog¢  Mayxouvdakng, Awddokwv  e-Learning  OwkovoplkoU  TUAMOTOG
MNavemniotnpuiou Mepotd

« Evotnta 6: Anpoupywvtag Brand name

loibwpog  MNaxouvdakng, Awddokwv  e-Learning  Owovoulkoy  TUARATOG
Mavemniotnuiou Mepatd

MNepLEXOMEVO TOU EKTTALSEUTIKOU TTPOYPALHOTOC
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Onwg mpoavadépdnke, n Bewpntik kataption Ba mpaypotononBel péow eldkA
oxedlaopuévng mlatdoppoag tnAeknaideuong kot Oa meptAapBavel tn LEAETN KELWEVWV
KOl TIOAUHOPPLKOU  eKMALSEUTIKOU  UALKOU, TNV  €miAUucn  OOKACEWV Kol
6paoTnpLlOTATWY KAl TN CUUPETOXN) O CUVTOUEG €EETAOELC (tests) mou Ba eAéyxouv
TNV KATavonaon tTng UANG armo Toug eKMAlSEVOUEVOUC.

To UAkO Ba OSuatiBetal otadiakd (katd TNV nuepopnvia 8wabesong tng Kabe
S18aKTIKNG evotnTag) Kal n e€€taon Ba yivetal Katd TNV oAOKANpwon ¢ EVOTNTAC
(nuepounvia e€€taonc) cudwva pe To akoAouBo TPOYPAUUATIOUO.

. Emkowvwvia kat Yyeia 10
. AnUOOLEG ZXEOELG 10
. Stpatnylkn Méowv Kowwvikng Atktiwong 10
. Anpoupyia lotooeAidog kal Mpoowrikou lototonou 10
. Opyavwon latpeiov/ Qappokeiou 10
. Anpovpywvtog Brand name 10

IxeSLa0UOC eKTtalibevoNG

To mpoypappa otnpiletal otg opxeC Kol TG Sladlkaole¢ TG aoclyxpovng
ekmaidevong, Katd tnv omoia oL empopdoU LeEVOL TTAPAKOAOUBOUV HE EVEALKTO TPOTIO
TIPOCOPUOCHEVO OTLG TIPOCWITLKEG TOUG QVAYKEG KOL TIPOTEPALOTNTEC, TO UALKO TOU
TIPOYPAUMOTOG. To SL8AKTIKO UALKO TOU TG aolyxpovng ekmaideuong, LKAVOTIOLEL TIG
anattoslg Twv Pnolokwy padnudtwy A+, kat mepthappdavouv dAoug Toug TUMOUC
HaBnuatwy, Onwg apxela Kelwévou, apxela nxou, apxeia Bivteo kal Bvteopadnuata.

To XOpPAKINPLOTIKO TOU Tpoypappatoc eival ta Moapadsiypota MeAETng Kal
MNpooopoiwong (case studies) ta omoia el0dyouv Toug EemUOpdOUUEVOUC OF
TIPAYUATIKEC OUVONKEG Kal TPOBARMOTA TOU XWPEOU TIoU KaAoUVvTal va Ta ETIAUGOUV
Kal Stapopdwoouv pEpvovtag Ta o MITUXA £KBaon.

Emkowvwvia kat Yyeia
AnuOOLEG IXEOELG
Stpatnyikn Méowv Kowwvikng Aiktuwong

Anuoupyla lotocelibag kat Mpocwrikov lotdtomnmou

Opyavwon latpeiov/ Oappakeiou

Anuovupywvtag Brand name

YxoAn Awd Biov MdBnong Iavemopiov Oecoohiog
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H pebodoloyia, o oxedlaouodg kat to meptParlov Tng €€’ amootdoew eknaidbevong
TIPOEPXETAL ATIO TN TOAUETH Telpal Kal eEELOIKEVPEVN TEXVOYVWOia Twv A. TkoBapn, O.
Metaéd, |. Mayouvdakn & M. MavwAdkou. To €ldikad StapopPwUEVO EKTALOEUTIKO
UALKO XapeL AeTopePOUC aVAAUGONG OTLG TTOAUTTAEUPEC OYELG TOU QITOCKOTIWVTAC OF
vPnAol emunéSou ekmMadeUTIKN avaAuon.

Xpovikn dtdpkeLa Kat KOoTog napakoAovOnong
H Xpovikrl SlApKELX TOU EKMALOEUTIKOU TIPOYPAUUATOC QVILOTOLXEL 0 60 wpEeg
dopToU Epyaciag | Eva piva mapakoAovdnong.

Nepiodog Eyypadwv: 26 DePfpouvapiov éwg 03 Anpthiov 2018

‘Evapén eknaitdsutikou npoypappatog: 13 AnptAiov 2018
ARéNn ekmaudeutikol npoypappatog: 13 Maiou 2018

To OUVOALKO KOOTOG TOU EKMALSEVUTIKOU Tpoypappatos dtapopdwvetat ota 100€. Ta
Sidaktpa kataBdallovtal Le TNV UTOBOAN TNG altnong og TPAellkd AOyapLOoHO TNG
Alpha Bank epanag kat prnopet va ekdoBel eite anodelén eionpagng ite TLLOAOYLO.

KATABOAH TQN AIAAKTPQN

Eyypadn 100,00€
Alpha Bank: AplBuog Aoyaplacpou: 310-00-2002-020935
IBAN GR 6401403100310002002020935

|| Kwbikss Mpoypappatos: 4165.0064
MNPOZOXH: otnv anddelén katabeong Ba mpénel va avadpEépetal onwodnmote o
KWS8LKOG TOU £pyou KaBwC KAl TO OVOHOATENMWVUO TOU KOTOPTL{OMEVOU.

Avtiypado Andodelgng: Oa emtouvantetal pe tnv untoBoAn tng aitnong

MNa kaBe enmutpocOetn mMAnpodopia Kot ya va UTIOBAAETE AlTNON OTO GUYKEKPLUEVO
EKTTOLOEVUTIKO TIPOY PO LTTOPELTE VOl ETILOKEPTELTE TNV LoTOoEALSAL.

EVaAAQKTIKA, UTTOPELTE VA EMLKOWVWVNOETE PE Tov Adaokovta Mavaylwtn MavwAdko
pmanolakos@panteion.gr, 6974351697 1 pe tov Emotnuovikd YmevuBuvo K. A.
rkoPapn eite pe e-mail: agovaris@vet.uth.gr, i TNAePwWVIKA: 6932320261, KabBwg KAl UE
n Mpappateia tng EXoAng Awd Biou Madnong tou MNaveniotipov Oecoaliag ite e
e-mail otnv &tevBuvon learning@uth.gr eite ota tnAépwva 24210 06366 — 6368.
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Navemiotiuo OscoaAiag

2xoAn Ald Biou MaBnong

Mpoypapuota
KATAPTLONG Kal EMudpdwong

Mnavvitowv kat Aaxavad, MNalald, Zuykpotnua ToaAamndta, 38334-BoAog
TnA. 24210 06366, ®af. 24210 06487
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